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The Netherlands Insurance Ex-
change Association (VNAB) rep-
resents the interests of insurers 
and insurance brokers who oper-
ate on the Dutch business insur-
ance market. The VNAB is also 
the market superintendent and 
promotes the development and 
transfer of knowledge.

Until 2004, the VNAB supervised 
two physical insurance exchang-
es: one in Amsterdam and one in 
Rotterdam. In 2004, the insurance 
exchange went virtual and the 
VNAB introduced an electron-
ic insurance exchange system 
(e-ABS). This system is used to 
process 1.3 billion euros in insur-
ance premiums and handle thirty 
thousand claims every year.

One unique aspect of the VNAB 
is that it represents both brokers 
and insurers. Forty insurers and 
forty insurance brokers are a 
member of the Netherlands Insur-
ance Exchange Association. Near-
ly all the relevant expert agencies 

are administrative participants of 
the VNAB. The VNAB also has 
many affiliate members, including 
law firms from all over the Neth-
erlands working in the field of 
insurance law. In terms of knowl-
edge development, the VNAB 
maintains close ties with various 
academic institutions, including 
Erasmus University and the Uni-
versity of Amsterdam.

The VNAB facilitates the business 
insurance market by maintaining 
and managing the e-ABS, promot-
ing the development and transfer 
of knowledge, and uniting all the 
parties in the sector. The Dutch 
business insurance market has a 
strong appeal for Dutch and inter-
national insurers and insurance 
brokers. The co-insurance system 
has given rise to marketplaces 
that have the capacity to cover 
major risks, including internation-
al risks. There are two of these 
marketplaces: Lloyd’s of London 
(England) and the VNAB in the 
Netherlands. Many foreign insur-

ers see the Netherlands as an ap-
pealing, well-structured insurance 
market. 

In general, it can be stated that 
Rotterdam has a strong interna-
tional position in the business in-
surance sector and is also interna-
tionally acclaimed as an important 
centre for maritime insurance.

Major demand
Market players have expressed a 
strong desire for a physical knowl-
edge and meeting centre: a place 
where people in the industry can 
meet each other and pursue per-
sonal development. “The VNAB 
aims to establish a new style of 
insurance exchange in the Neth-
erlands, preferably in Rotterdam”, 
says director Michel Schaft. “This 
new exchange is intended to be a 
knowledge and meeting centre for 
the business insurance industry. 
A centre where insurance bro-
kers and insurers can meet each 
other to discuss business and 
gain knowledge, where the VNAB  

can develop its goals for market 
supervision, knowledge transfer, 
meetings, and unifying connec-
tions.”

A nice example of knowledge 
transfer is the VNAB event on 8 
October 2014, entitled ‘New risks: 
wait and see or anticipate’. Mr 
Schaft: “We are anticipating the 
new reality. Insurers base a lot 
on statistics. No statistics means 
no insurance. But technological 
developments are happening in 
quick succession. Which new 
risks will have effects on the in-
surance sector? Think about de-
velopments like wind energy, 
climate change, self-driving cars 
and 3D printing. These topics and 
more are on the agenda with the 
right guest lecturers so we can 
learn from each other and inspire 
each other.”

Possibly bringing back the physi-
cal insurance exchange to Rotter-
dam using a new approach will so-
lidify the city’s position as a centre 

of insurance with a focus on the 
maritime sector. Various insurers 
and insurance brokers have stated 
that they view this development 
as very positive. “It can be expect-
ed that this exchange will have a 
major appeal for new market play-
ers, who will establish a presence 
in Rotterdam as a result”, Michel 
Schaft predicts.

In close cooperation with the  
International Trade & Investment 
team at Rotterdam Partners and 
the municipality of Rotterdam, the 
first new firms have already ‘land-
ed’ in the greater Rotterdam area.

Mr Schaft: “I think that the knowl-
edge and meeting centre will ac-
celerate the solidification of the 
Dutch business insurance market, 
including in Rotterdam - especial-
ly if the city profiles itself clearly. 
Rotterdam has a unique opportu-
nity here to align itself fully with 
these efforts and link the city to 
this development.”
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Boost for 
Rotterdam  
insurance  
market
VNAB moves towards new knowledge 
and meeting centre

he Dutch business insurance market has a strong ap-
peal. Many foreign insurers and insurance brokers 

see the Netherlands as an appealing, well-structured insur-
ance market with Rotterdam at its heart.  A knowledge and 
meeting centre could be established. 

T
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NEW ARRIVALS 2014

New 
Arrivals

In 2014, Rotterdam will roll out the red carpet for international companies. With Europe’s 
biggest port and logistics hubs, a strategic location and excellent conditions for investing  
and doing business, Rotterdam has again succeeded in attracting a substantial number of 
foreign enterprises. Besides assisting new arrivals we are also proud that we have been able  
to help a number of companies to further expand their business in the Rotterdam area.  
We are especially proud of these expansions as they prove that Rotterdam is a great city  
for successful business investments. 

The Rotterdam Red Carpet Paper introduces, prior to the 6th Red Carpet Dinner on  
6 October 2014, new international arrivals, to the Rotterdam business community. Below 
you can read short introductions from most of the new arrivals at 2014. In this paper we also 
wish to provide a platform for leading enterprises operating in the Rotterdam region and 
outstanding personalities.

Enjoy reading and get inspired!

—  Chinese shipping company COSCO is 
no stranger to Rotterdam, due largely to 
container shipping. With the arrival of 
COSCO Shipping bv, the parent company 
has based yet another branch of its opera-
tions in Rotterdam.

COSCO Shipping bv is a joint venture be-
tween the Chinese shipping company and 
a Dutch partner. The company represents 
COSCO Heavy Transport, its heavy-lift  
cargo shipper. “The fact that we chose Rot-
terdam as our base of operations is main-
ly due to our Rotterdam-based partner”,  
explains Guo Jun Cai, the CFO of COS-
CO Shipping. “Of course Rotterdam holds  
a very important position in the international  
maritime industry.”

COSCO Heavy Transport specializes in 
transporting (very) heavy cargo, which 
frequently also involves oddly shaped or 
oversized cargo. The shipper has a long and 
widely acclaimed track record for safe, fast 

transport of offshore systems, among other 
things. Its fleet includes ships that allow for 
dockside loading and offloading (roll-on/
roll-off) and semi-submersible vessels that 
make it possible to sail the cargo right onto 
the ship (float-on/float-off).

Mr Cai: “We have well-educated, welltrained 
officers and crew on our ships. They are 
supported by excellent, highly experienced 
technical support staff and commercial rep-
resentatives in our offices.”

By opening an office in Rotterdam, COS-
CO Shipping naturally hopes to win more 
transport orders from European clients. 
However, the playing field is broad and 
there are many players in this market.

Mr Cai is very appreciative of the support 
he received from the staff of the Interna-
tional Trade & Investment department at 
Rotterdam Partners. “They did a good job.”
www.coscoht.com 

—  Have you heard about electric mini- 
cars? Would you like to park your car  
downtown without worrying about park-
ing fees? Energy-efficient, environmental-
ly friendly, personal transport that can be 
used for commuting – the electric mini-cars 
can make your wishes come true. Situat-
ed in the Spaanse Polder business park in 
Rotterdam, KEEN Brother bv is a company 
that promotes electric vehicles, including  
mini-cars and e-bikes. 

“We would like to contribute to the city of 
Rotterdam to make it even greener”, says 
Mrs A. Liu, director of KEEN Brother. “As 
a port city, Rotterdam provides our com-
pany the most convenient gateway to the  
European market. In addition, I found the 
down-to-earth, tolerant attitude of the Rot-
terdammers very interesting. The pleasant 

working and living experiences are the deter-
mining factors in our choice for Rotterdam 
as the place to be”.  For 2015, KEEN Broth-
er aims to make their products and brand  
visible to the Dutch consumers. In the current  
economic climate, how to achieve this goal 
in the most profitable and innovative way  
becomes their biggest challenge. 

“We value contacts and partners whom 
contribute to our business”, says Mrs Liu. 
“For example, Rotterdam Partners is one 
of our important contacts. We believe in 
co-work and mutual benefit. In the future, 
we will work closely with our contacts and 
partners to complement and maximize mu-
tual interests. With challenges come oppor-
tunities. We are therefore looking forward 
to the challenges that lie ahead of us.” 
keenbrother.com

COSCO
SHIPPING BV 

GAMBOL PET
GROUP

KEEN 
BROTHER B.V.

"COSCO SHIPPING EYES  
HEAVY-LIFT CARGOS"

KEEN BROTHER: “WITH CHALLENGES 
COME OPPORTUNITIES”

—  Gambol Pet Group is the largest pet 
food producer in China. After a solid step 
into the USA and a joint venture in Japan, 
Gambol is ready for Europe. Their Euro-
pean base? Rotterdam!

Seven years ago, Gambol started pro-
ducing for the North American market.  
“We supply the highest quality pet snack 
brands for Nestlé and Walmart, with an an-
nual turnover of about one hundred million 
dollars per year,” says Gambol chairman 
Mr Hua Qin.

Gambol set up a subsidiary in Japan as a 
joint venture with a local Japanese com-
pany in 2013. It was followed by a wholly 
owned subsidiary in the US. “This year, 
2014, we set up our European subsidiary 
in Rotterdam. Now we have our branches 
in different continents to ensure a further 
stable growth.’’ 

The choice for Rotterdam was obvious,  
as Mr Qin explains: “Rotterdam has the big-
gest port in Europe, as well as a pleasant 
commercial environment and investment 
climate for doing business. Also there are 
a lot of successful Dutch traders, many 
Dutch pet lovers and Holland has a stable 
political environment.

“In addition to our traditional American 
market, our new focus is on the Europe-
an market. We trust to find local partners, 
working together with us to develop Euro-
pean markets. In the long run we expect 
to build a strategic market here in Europe, 
which should be bigger and stronger than 
the market in the US.’’ 

The company has personal ties to Rotter-
dam Partners; the support they provided 
gave Gambol confidence in Rotterdam as 
its European home base. Mr Qin: “Thanks 
to assistance from Rotterdam Partners in 
introducing us to local partners, we were 
able to accelerate strategic planning to set 
up our European branch. Meanwhile, we 
have learned more from them about the 
tax climate, regulations and general busi-
ness climate here in the Netherlands and in  
Rotterdam. That information was crucial 
for our business decisions.’’ 
www.gambolpet.com

EXPLORING 
NEW MARKETS IN 
EUROPE

CHINA

CHINA

CHINA

NEW ARRIVALS 2014
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—  They prefer the port of Rotterdam over 
German ports to develop a new market in 
Europe. From Rotterdam, Shanghai Green 
Leaf Perfumery will sell Menthol Crystal.

Shanghai Green Leaf Perfumery is a produc-
er of Menthol Crystal, a natural fragrance 
widely used in food, pharmaceuticals, to-
bacco oral care and cosmetics. What started 
22 years ago as a trader is now a company 
involved in what they call “a stable supply 
chain of raw materials manufactured in In-
dia and finished products from China”. “Our 
market share is always in the top-ranking 
list”, says general manager Mr Zhang.

Green Leaf is well known in the South Asian 
fragrance markets, but the company is just 
getting started in Europe. Mr Zhang: “Con-
sider us a student in Western countries. We 
have settled on Rotterdam as our first stop 
because it is biggest seaport in Europe, with 
faster shipping times from Shanghai and 
more convenient logistics in terms of con-

nections to other Western countries. We 
think we can do better business from Rotter-
dam, especially better in logistical services, 
although we cannot achieve the standards of 
Germany.
 
“Like everybody we’re competing for the 
number one position in business rankings. 
That position is our target. As we expect 
consolidation of the mature markets in 
South Asia, we are willing to expend more 
energy to identify business opportunities in 
Europe. The European continent has a pop-
ulation of almost 800 million. That indicates 
a lot of potential buyers in this region. Our 
next step will be sending more sales people 
for market development and expanding our 
business in Rotterdam. From there we’ll  
develop activities in other countries.

“We had some concerns about European 
economic growth after 2008, but this econo-
my is recovering, although still slowly. In the 
current situation, every entrepreneur will 

face more problems than they would have in 
the previous period. We expect that compa-
nies will get more chances when economic 
growth kicks back into high gear.”  

Green Leaf was supported by the interna-
tional trade and investment department at 
Rotterdam Partners, of course. “That sup-
port was vital,” Mr Zhang states decisively. 
“It was not easy at first, I can tell you. A new 
business model, different tax policies, tradi-
tional local culture – you have to think hard-
er and more carefully when you prepare to 
make decisions. Whatever your company 
is, big or small, a sunrise industry or an en-
terprise with decades of history, you should 
adapt to local society. That’s a bit difficult 
for Chinese businessmen, since traditional 
Western life is quite different from the other 
experiences you’ve gained in the past twen-
ty years. When you adapt to this life, you 
will have the chance to be successful.”

www.glmenthol.com/en/index.asp 

GREEN
LEAF

PURE FIX
CYCLES

"GREEN LEAF: LOOKING FOR NEW BUSINESS IN EUROPE"

—  The Dutch aren’t the only ones who de-
sign and produce bicycles. With the advent 
of Pure Fix Cycles, there’s a new kid on the 
block. The American-based company plans 
to use Rotterdam to conquer Europe.

The port of Rotterdam is the most impor-
tant reason for Pure Fix Cycles to establish 
its first non-US subsidiary here. “The finan-
cial model for importing to Rotterdam is 
incredibly favorable”, explains Andy Abow-
itz, President of Pure Fix Cycles. “There  
are a myriad of choices for logistics part-
ners and Rotterdam encourages businesses 
to locate here.”

“In addition, you have the accessibility, tal-
ent and ability to recruit lots of different 
employees with a wide variety of skill sets 
and languages. Plus the city is in a great  
location with easy access to the rest of Eu-
rope. Rotterdam is a real entrepreneurial 
city that supports growing businesses and 
we’ve been very pleased with the talent 

pool so far. Moreover, the tax structure in 
the Netherlands is favourable compared to 
other countries. 

“Beyond merely the business environment, 
Rotterdam has been a very pleasant sur-
prise for all of us. The diversity of the archi-
tecture from Old World to Rem Koolhaas 
is incredibly inspiring and the people have 
been so welcoming. Rotterdam wasn’t our 
first thought, but it’s definitely become our 
best choice.”

Pure Fix designs and imports high quality, 
stylish bicycles and accessories that are 
meant for a broader audience. The compa-
ny operates in the urban, commuter, leisure 
and city segments of the lifestyle cycling 
industry. Pure Fix’s mission is to encourage 
more and more people to get on bikes by 
making bikes as accessible as possible.

“Our real goal is to establish ourselves as 
a leading lifestyle brand within Europe 

while continuing to extend our product 
line”, says Andy Abowitz. “We also want to 
extend our geographical reach throughout 
the world. Rotterdam is only the beginning. 
The biggest challenge is to distinguish our-
selves from the competition within the re-
ally crowded European bicycle industry.”

Abowitz is very satisfied with all the sup-
port offered by Rotterdam Partners. “Rot-
terdam Partners has been an integral part 
of Pure Fix finding its way in the city of 
Rotterdam. They’ve also been very helpful 
in helping up organize the hiring of our ex-
pat, who we hired from outside the Neth-
erlands. Rotterdam Partners have also been 
proactive in exposing us to other entre-
preneurial businesses around Rotterdam. 
It’s been a very refreshing experience and 
we’re sure it’s only going to get better."

www.purefixcycles.com

FOR PURE FIX CYCLES, 
ROTTERDAM IS ONLY THE BEGINNING

CHINA

UNITED STATES

RUNNING THE  
BUSINESS IN AFRICA 
FROM ROTTERDAM

—  Petrobras formed a joint 
venture with Brazilian bank 
BTG Pactual for oil and gas 
exploration and production 
in Africa. A new Dutch com-
pany was formed: Petrobras 
Oil and Gas B.V. Since 2010, 
the Brazilian national oil 
company Petrobras has 
had an office in Rotterdam. 

Working in the same time 
zone as many of its African 
operations was a big advan-
tage in choosing Rotterdam 
for its European headquar-
ters, as well as the availa-
bility of qualified personnel 
and a favourable tax regime. 

The 50-50 joint venture be-
tween Petrobras and BTG 
Pactual was in line with the 
strategy of optimizing oper-
ations in Africa. The compa-
ny has branches located in 
Angola, Benin, Gabon, and 
Namibia and subsidiaries in 
Nigeria and Tanzania. 

Petrobras Oil & Gas B.V.  
is located near Central Sta-
tion in Rotterdam. Around 
sixty people work at the 
company, the majority of 
which are Brazilian expats.  
To find qualified people who 
are available immediately 
has been a challenge for the 

recruitment team. To find 
the right people, the com-
pany has been supported by 
Tempo Team and Hays hu-
man resources specialists.

POG B.V. Management 
praise the help offered by 
Rotterdam Partners in pro-
viding the information nec-
essary to establish the new 
company in the Dutch port 
city. The Expat Desk was 
particularly appreciated.

www.petrobras.com

POG B.V

BRAZIL

INDIAN KNOW-HOW 
FOR EUROPEAN  
INDUSTRY

— The engineering division 
of Indian industry conglom-
erate Mold-Tek established 
a presence in Rotterdam be-
cause the city is not only an 
excellent base for serving the 
Dutch market, but is well 
positioned to serve the mar-
kets in Belgium, Germany 
and France as well. “We offer 

our engineering services in 
cooperation with specialized 
consultants”, explains busi-
ness manager Ritesh Kumar. 
“Those types of consultants 
are also based in Rotterdam.”

Mold-Tek is a relatively young  
company, established in 1986,  
but grew rapidly from its 
home base in Hyderabad. 
Mold-Tek Technologies, the 
engineering branch, operates 
in a wide range of fields. “We 
are active in the oil and gas 
sector, automotive, energy 
and telecom”, Mr Kumar ex-
plains.

“We hope that an office in 
the Netherlands will allow 
us to respond appropriately 
to opportunities in Europe. 
We are currently working 
in concert with a partner 
in Rotterdam. Our aim is to 
set up an office in Rotter-
dam that will provide over 

twenty consultants within 
three to four years. We want 
to grow twenty per cent an-
nually.

"But our first priority is to 
find the right response to 
the dynamic market devel-
opments. The changes in the 
European economy are chal-
lenging.”

In the period leading up to 
the opening of the Rotter-
dam office, Mr Kumar great-
ly appreciated the support 
provided by Rotterdam Part-
ners. “They helped us un-
derstand the Dutch culture 
and the business climate”, 
Mr Kumar says. “Rotterdam 
Partners was also very help-
ful in all sorts of practical 
matters, like housing and 
language lessons.”

www.moldtekindia.com

INDIA

MOLD-TEK
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In recent years we’ve seen the rise of many start-up 
companies worldwide. The Netherlands is no exception, 
especially in Rotterdam. Companies like Mendix, Coolblue 
and Ampelmann are well known and frequently mentioned 
examples for successful recent start-ups in our region. But 
there are many more already and more to come…

Start-ups in the US have generated over three million new jobs 
per year on average, while existing businesses have actually 
cut jobs, about one million each year. These figures underline 
the need for new businesses to maintain healthy economies. 
New companies are mainly driven by new ideas – that crucial 
element of innovation.

Investors
Current 

SECTORS

“We believe that we can make the world a 
better place through innovation,” Tim Rowe 
and Marcus Fernhout state. “We develop in-
novation ecosystems, because innovative 
capacity is the best tool for facing our cur-
rent and future challenges.”

Tim Rowe is the founder and CEO of the 
Cambridge Innovation Center. He started 
the company in 1999 in Cambridge, Massa-
chusetts, near Boston, offering accommoda-
tions and ‘facilitation services’ to start-ups 
so they could focus all their attention on de-
veloping their business. About 1400 brand-
new companies, supported by over two bil-
lion dollars in funding from investors, have 
been able to develop under the sheltering 
wings of CIC; many of them have eventually 
gone their own way.  

Mr Rowe: “We currently have over 800 
start-ups in our ‘stable’. We also accom-
modate venture capitalists who want to be 
close to these start-ups. These financiers 
actively manage nearly six billion dollars all 
told. Major, established corporations also 
locate with us, like Google, Facebook, Mi-
crosoft and Amazon, so they can be close 
to these brand-new companies and inno-
vators. Entrepreneurship is very important 
to us. CIC believes that money, ideas, and 

talent are the most important ingredients 
for successful ecosystems. Each of them is 
good individually, but connecting them is 
how you create added value.”

CIC not only offers entrepreneurs a per-
fect location equipped with every possible 
convenience. They work to fill gaps in these 
ecosystems by partnering with start-up pro-
grammes, such as a training programme for 
talented professionals who want to work 
at start-ups, as well as accelerator pro-
grammes, and networking events.

“Our activities here will target fast-grow-
ing, innovative companies in key niche 
markets,” explains CIC Rotterdam’s Gen-
eral Manager, Marcus Fernhout. “We are 
looking for the proverbial low-hanging 
fruit: besides ICT, we will also offer room 
for start-ups in the port, life sciences and 
clean-tech sectors. Together, we want to re-
alise cross-overs.”

“Before coming to Rotterdam, we re-
searched and analysed the situation ex-
tensively,” Mr Fernhout continues. “What 
is present in the Netherlands and what is 
lacking? In any case, it was apparent that 
everything, the start-ups and capital, is 
massively scattered in the Netherlands. In 

Rotterdam, for example, the city and the 
port are too far apart. We want to bring 
them together again. The infrastructure is 
fine. Quality of life in the city has improved 
incredibly. And compared to Utrecht, Am-
sterdam, London and Boston, the cost of 
living here in Rotterdam is fairly low.”

“Rotterdam also has room for growth,” Tim 
Rowe adds. “That holds true of the city itself 
and of its property development opportuni-
ties, but also for the entire picture. Regard-
ing physical and psychological aspects, the 
mindset, Rotterdam is ready. Those are the 
indications we get from start-up investors 
as well.” The close proximity of the three 
Dutch top-ranking universities – Erasmus, 
Delft University of Technology, and Leid-
en University – also played an important 
role for CIC in coming to Rotterdam. Mr 
Rowe: “Fast-growing start-ups need these 
super-talented academics to keep growing.”

CIC REPRESENTS TALENT.  
ENTREPRENEURS THAT ARE WORTH 
INVESTING IN.

Mr Fernhout has already seen that entre-
preneurs in the Netherlands are inexperi-
enced at attracting new capital. “Expressing 
entrepreneurship, demonstrating pride at 
what they do and are capable of – all that 
could be done better", he states. 

Air bridge
CIC also aims to arrange exchanges. They 

are even discussing an ‘air bridge’ between 
Rotterdam and the CIC home base in Bos-
ton. Mr Rowe: “We want to change the 
world through innovation. Exchanges in 
certain sectors help that happen.”

At the global level, CIC wants to create 
hubs. These are intended to become one-
stop shops for venture capitalists. Mr Rowe: 
“CIC represents talent. Entrepreneurs that 
are worth investing in. Making capital more 
accessible makes it possible for these start-
ups to grow and innovate more quickly.”

Mr Rowe: “Our ambitions are high, but we 
think we’re holding the right cards. Our chal-
lenge is to break through cultural barriers.”

Mr Fernhout: “Besides entrepreneurial 
culture, we also have a major challenge in 
breaking through the Dutch city culture. 
Amsterdam is Amsterdam, Rotterdam is 
Rotterdam. We are going to attract talented 
professionals and promote entrepreneur-
ship, which is a representation for all of the 
Netherlands, not only for Rotterdam. CIC 
wants to improve the innovative strength 
of this city, the region and the country, in 
order to improve the world. To that end, we 
aim to attract the best entrepreneurs and 
talented professionals in this country, of-
fering them the best neighbours, facilities, 
and programmes to surpass their own am-
bitions.”

CICINNOVATION

Connecting 
money, ideas, 
and talent
Cambridge Innovation Center houses, 
connects, and boosts start-ups

—  The American-based Cambridge Innovation Center (CIC) is a community buil-
der, landlord, and driving force behind new companies. Innovation is, as the name  
suggests, the most important driver, now also – in its first foray outside the USA – in 
Rotterdam. 

INNOVATION

BUSINESS SERVICES

AGROFOOD

CLEANTECH

OIL & GAS
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Perfect testimonial for
entrepreneurship

Rotterdam-based Symbid is a pioneer in  
alternative funding

Along with 100 fellow students in the Ven-
turing master’s programme at Rotterdam 
School of Management, Korstiaan Zandvliet 
raised his hand when they were asked who 
wanted to start their own business. None of 
the students had managed by the time they 
graduated.

“No one could find capital and everyone 
was tired of being stuck in a tiny apart-
ment”, Mr Zandvliet says. “Almost all my 
fellow students found jobs at big corpora-
tions so they could earn big money quickly.”

Not Mr Zandvliet. He and his fellow student 
Robin Slakhorst developed a crowdfunding 
platform. Including legal ‘coverage, it took 
almost four years to develop. 

Symbid was born in 2010. “We did not 
vanish into the major multinationals; we 
wanted more. Social media taught us that it 
should be possible to achieve a great deal 
with small amounts through the crowd.”
Symbid, based in one of the high-rise of-
fice towers on Marconiplein in Rotterdam 
West, is now a global pioneer in alternative 

funding. Mr Zandvliet: “We are constantly 
developing new products and technologies 
for this, alone or with partners, to eliminate 
tensions between entrepreneurs and finan-
ciers.

"We want to make strides from a foundation 
of innovation. We see entrepreneurship not 
as a means to make a profit, but as a way to 
promote different kinds of profit. Working 
towards a better, sustainable economy, with 
a strong focus on social objectives and a 
better balance in the world.”

SOCIAL MEDIA TAUGHT US THAT IT 
SHOULD BE POSSIBLE TO ACHIEVE A 
GREAT DEAL WITH SMALL AMOUNTS 
THROUGH THE CROWD.

Proud
Korstiaan Zandvliet (30), founder and CEO 
of Symbid, believes that their biggest suc-
cesses are yet to come, but he is convinced 
that equity-based crowdfunding works. He 
is proud of winning a Shell LiveWire Award 
(2013), bringing in numerous investors of 
all sizes, and managing to get listed on the 

stock exchange in America (US Over the 
Counter Exchange).

No lack of future plans here. “World market 
domination”, Mr Zandvliet replies, laugh-
ing. “We are pursuing radical innovation 
in a very old and established system, the fi-
nancial system. That requires collaboration 
with all the parties throughout the chain.”

Symbid is currently working on branch of-
fices and partnerships in Germany and Italy. 
Spain and Turkey may be next; the UK and 
Sweden are high on their wish list, due to 
the potential for innovation in both coun-
tries. 

Mr Zandvliet: “For our new product, we-
set up a big project in cooperation with 
UC Berkeley in California and Gibbs 
Consulting in Rotterdam.” A few months 
from now, crowdpen will be establishing  
a presence in the Rotterdam Science Tow-
er under an autonomous management 
board. Another new activity launched by  
Symbid, Kredietpaspoort, already opened 
an office housing four employees in the same  
building.

Collaboration
Korstiaan Zandvliet cannot praise Rotterdam  

Partners highly enough and sees lots of 
opportunities for further collaboration.  
“We want to offer a link to Rotterdam Part-
ners on our own website for the interna-
tional companies that want to be funded 
through our platform. Our Italian banking 
partner already expressed an interest in 
coming to the Netherlands. We will advise 
them to base their offices in Rotterdam.

“We are a Rotterdam-based company. Sym-
bid is the perfect testimonial for entrepre-
neurship in Rotterdam. The fact that we 
were educated here in this city and that 
this is where we built Symbid into what it is 
now: we will always keep proclaiming those 
facts.”

They do have a wish list for the city as well. 
Rotterdam collaboration should be taken 
to the next level. “There are many more 
opportunities for cross-overs between the 
port and the city. The Erasmus Center for 
Entrepreneurschip is a great example. Rot-
terdam should primarily be focusing on 
clusters in which the city demonstrates ex-
cellence.”

CURRENT INVESTORS

SYMBIDINNOVATION

—  Symbid profiles itself as a ‘global pioneer in alternative funding’. The company  
developed a platform for crowdfunding, and plans to take the world by storm from 
its base in Rotterdam.

—  NICO, an Italian industrial service 
provider for the chemical and petro-
chemical industry, will be opening an 
office in Rotterdam before the end of 
the year. The Italians not only want to 
offer their services in Rotterdam, but 
also aim to explore new markets from 
this new base.
 
NICO Industrial Services will be moving 
into a building on the Waalhaven inner 
harbour this autumn. Managing director 
Henk Spelt will be starting there with a 
few colleagues, but expects to add another 
twenty employees within two years. “And 
we will need another eighty employees on 

a project basis to implement our projects”,  
Mr Spelt estimates.
 
NICO Industrial Services is a 100% sub-
sidiary of the Italian NICO S.p.A., founded 
thirty years ago by Dott. Giovanni Balisteri. 
NICO is currently led by Pietro and Gianni 
Balistreri, two young and enthusiastic en-
trepreneurs. NICO S.p.A. has its headquar-
ters in Sicily, with branch offices in Milan, 
Romania, India and Saudi Arabia. 
 
“Rotterdam is where the business is”, Mr 
Spelt explains their move to Rotterdam. 
“All the major market parties in the petro-
chemical industry, like Shell, ExxonMobil, 

NICO from 
Italy senses 
opportunities in 
Rotterdam

OIL & GAS NICO SPA BP and DOW, have a presence here. Rotter-
dam also has access to a huge inland area, 
is centrally situated, and offers new, inter-
national companies everything they need 
for their staff: language barriers are not 
an issue in an international company like 
Rotterdam, there are international schools 
here, and the quality of life is quite good.”
 
FROM ROTTERDAM, WE WILL BE 
ABLE TO OFFER EXCELLENT SUPPORT 
TO OUR LOCATIONS IN INDIA AND 
SAUDI ARABIA.

Henk Spelt, a veteran in the field, has not 
only received the mandate to establish and 
expand the Rotterdam office. They will also 
be exploring new markets from Rotterdam. 
“Scandinavia, the UK, Germany, Belgium, 
Eastern Europe and Russia – those are the 
regions we are specifically looking at”, he 
explains. “From Rotterdam, we will be able 
to offer excellent support to our locations 
in India and Saudi Arabia. The market 
conditions are challenging, but we want  
to offer industrial services like catalyst 
handling and chemical cleaning at compet-
itive prices.” Safety and quality are the top 
priorities, obviously.
 
Mr Spelt says that the Balistreri broth-
ers are very enthusiastic about the city of  
Rotterdam. “Rotterdam Partners was a great  

help to us”, he explains. “Our company  
already has a warm and welcoming feeling 
about the city.”
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Navigators Group Inc. is a US-based compa-
ny with quite a long history in Europe. In ad-
dition to their numerous offices across the 
continent, they have a wealth of history in 
underwriting business in the Netherlands, 
and especially in Rotterdam. Navigators’ 
core business in Rotterdam is in the marine 
sector.

Navigators is a specialty insurance holding 
company. The company offers a broad range 
of specialty insurance products. Its activi-
ties in Rotterdam focus on marine insurance 
and management & professional liability in-
surance.

“Rotterdam is a marketplace that we un-
derstand”, explains Colin Sprott, president 
of Navigators’ global marine unit. “For us, 
therefore, it’s the obvious place to be. There 
are also lots of good people in the market. 
There are a number of business lines that 
we underwrite and the Rotterdam market 
covers a lot of them. We fit the market per-
fectly.

“But there’s more. In our experience Rotter-
dam is a very nice place, with great infra-
structure. Local expertise and history of the 
market is also excellent. We feel comforta-
ble that is a perfect place for us to grow our 
business.”

Navigators is working on a big geographical 
expansion project, explains Mr Sprott. “We 
see Rotterdam as the core base for our con-
tinental European marine business. We aim 
to become one of the top five in the marine 
co-insurance market. 

WE WANT TO BUILD A LONG-LASTING 
INFRASTRUCTURE AND A LONG-LASTING 
LEGACY IN ROTTERDAM

“We are also exploring other lines of busi-
ness and trying to expand our product 
offering in the Rotterdam market. We be-
lieve that property insurance is a potential 
growth market for the Netherlands, but we 
are looking more broadly than that. We are 
starting with seven people in September. In 
November we will move into our new office 
on the 29th floor of the De Rotterdam office 
building.

“At the moment, the insurance market trad-
ing conditions are quite difficult. Rates are 
decreasing instead of increasing. There’s 
major competition. So our challenge is to 
navigate through this difficult market pe-
riod. However, we believe that our people 
bring the best technical expertise to grow 
the business in an intelligent way, so we 
are confident. We are going ahead with our 
growth strategy in these difficult times. We 

want to build a long-lasting infrastructure 
and a long-lasting legacy in Rotterdam.” 

Although Navigators had a number of pre-
ferred suppliers from its parent company 
in the US, which initially had to be used for 
first contacts with service providers, the 
support from Rotterdam Partners was very 

helpful. “Rotterdam Partners can help us 
grow through their very big network. The 
invitation for the Red Carpet dinner and 
article in the Red Carpet Paper are good ex-
amples.”

“Many major players in the insurance sec-
tor are based in the greater Rotterdam 
area”, Mr Dorhout Mees is sure. “It’s good 
that we have an emphasis on the maritime 
sector, but that only represents about thir-
ty per cent of our business on average. The 
rest falls under professional services. If we 
work together to give the sector more inter-
national exposure, we will not only be able 
to attract more business and bring in new 
companies; we will also put Rotterdam on 
the map.”

Marsh has nearly 27,000 employees who 
provide advice and transaction options 
for clients in over one hundred countries. 
Marsh is part of Marsh & McLennan Com-
panies, a globally operating team of profes-
sional service providers that help clients 
with advice and solutions involving risk, 
strategy and human capital. 

IT’S GOOD THAT WE HAVE AN  
EMPHASIS ON THE MARITIME SECTOR, 
BUT THAT ONLY REPRESENTS ABOUT 
THIRTY PER CENT OF OUR BUSINESS  
ON AVERAGE. 

“We provide advice and services in the field 
of insurance brokerage and risk manage-
ment”, Mr Dorhout Mees explains. “Marsh 

is a global, professional service provider 
operating in the field of risk management, 
risk consulting, insurance brokerage and 
reinsurance.” 

Corporate social responsibility is a very-
high priority for Marsh and its parent 
company, Marsh & McLennan Companies.  
Mr Dorhout Mees: “The core elements of 
CSR are charitable causes, voluntary work 
and sustainability. As an expression of 
those elements, our motto is ‘Helping Peo-
ple and Communities at Risk’. Marsh has a 
company code of conduct. One chapter of 
the code talks about ‘building trust in the 
community’.”

Marsh also wants to put these values into 
practice in Rotterdam. “We are discussing 
options with the municipality of Rotterdam 
and with Rotterdam Partners”, Mr Dorhout 
Mees says. “I firmly believe that we need 
to invest in youth. They are the future, not 
just nation-wide, but regionally as well. 
Wouldn’t it be great if we could work with 
other parties in the sector to develop a 
number of initiatives, working together to 
offer opportunities in our wonderful field 
to more young people.” 

CURRENT INVESTORS

NAVIGATORSBUSINESS SERVICES

MARSHBUSINESS SERVICES

Navigators navigate 
into port

—  In the marine insurance world, Navigators Group needs no introduction.  
As part of a global expansion project of the insurance company, a foothold in the 
port of Rotterdam is an obvious move. And there’s more to come!

Marsh wants 
to work with 
colleagues to help 
Rotterdam’s youth 
move forward

— Rotterdam could attract quite a lot of business and new companies coming in 
from the insurance sector if the city profiled itself more clearly as an insurance 
centre. That’s the opinion expressed by Focko Dorhout Mees, CEO of Marsh 
Netherlands, based in Rotterdam. He also wants to mean something for the youth 
of Rotterdam. 
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EnergyTransformers converts waste from 
agricultural products into valuable biomass. 
That biomass can be used in power plants to 
help generate energy.

For instance, EnergyTransformers produces 
biomass from shells and fibrous leaf waste 
left behind after palm oil nuts are processed. 
These palm kernel shells (PKS) are used 
locally and internationally as biomass, but 
the resulting material is such low quality 
that it is technically infeasible and not cost- 
effective. EnergyTransformers subjects the 
biomass to a special treatment that turns it 
into a hybrid, solid, bio-based fuel. 

Studies show that this bio-based fuel can 
compete with alternative biofuels, such 
as untreated biomass and the widely used 
wood pellets. Research has also revealed a 
great deal about the value chain and mar-
ket opportunities. EnergyTransformers has 
already bought up several shiploads of PKS, 
transported them here and supplied them to 
customers in Europe. 

EnergyTransformers is a start-up launched 
by the Transmare Group, a Rotterdam-based 
trading house which is already sixty years 

old. Gilbert Curtessi works as the Business 
Development Director at Energy Trans-
formers and is a co-initiator of the company. 
He comes from a background as an environ-
mental geographer and now works as an en-
trepreneur in the Rotterdam port area.

EnergyTransformers started by increasing 
sustainability in agricultural product waste 
flows with the ISO 26000 standards for cor-
porate social responsibility as the point of 
departure. “The societal issues in the palm 
oil chain and the energy chain require care-
ful attention, but also offer opportunities for 
EnergyTransformers, its stakeholders and 
society”, Mr Curtessi says.

“We primarily look to Malaysia and Indone-
sia to purchase flows of untreated PKS”, he 
continues. “We look for collaboration with 
local partners where possible. We concen-
trate on the production and sale of stand-
ardized, more efficient biofuel for large-
scale power generation.”

Mr Curtessi explains that coal-fired power 
plants require expensive supply systems to 
feed in wood pellets and chips. That makes 
biomass less efficient and more expensive to 

CURRENT INVESTORS

OIL & GAS STG

ENERGYTRANSFORMERSCLEANTECH

EnergyTransformers ‘enriches’ 
agricultural waste 
into biofuel

Sea Trucks Group 
finds its niche in 
the offshore port  
of Rotterdam

use. “However, the processed biomass can 
be fed directly in to the supply channel used 
for coal.”

EnergyTransformers is distinctive due to its 
optimization of the logistics and production 
chain in the international trading market. 
These efforts include purchasing untreated 
biomass from the source and enriching it 
into hybrid biomass in its own production 
facility close to the source. “We also organ-
ize the logistics, insurance and funding for 
biomass shipments”, Mr Curtessi states. 

“And we help set up and implement CSR 
policy and an environmental programme. 
We also carry out large sample shipments to 
power companies in Europe and Asia.”

Besides setting up the chain, applying the 
technology and establishing production 
locations in Malaysia and Indonesia, Ener-
gyTransformers is also looking into its own 
biomass production plant in Oman and ex-
ploring options for enriching waste flows 
from hardwood production in Cameroon. 

— Agricultural products generate waste flows that are rarely used, if at all, and 
cause burdens for the environment. Rotterdam-based business EnergyTransform-
ers knows what to do.

Guy Devos (49) holds Belgian nationality, 
but has become a Rotterdam local in less 
than two years. The general manager of 
the Sea Trucks Group lives on Blaak, works 
in Central Post and can regularly be found 
on the stands watching Feyenoord football 
matches.

“Fitting in was no easy task,” he says. “It took 
a great deal of time and energy. It wasn’t easy 
to find the right people for the Sea Trucks 
Group here either, but I think we have our 
affairs reasonably sorted now. Rotterdam’s 
no-nonsense culture suits our company. We 
are also eager to get things done.”

The business started in Nigeria in the late 
1970s, leasing small work vessels to the big 
oil companies that operated in the Niger 
delta in those days. Its services branched 
out rapidly, as did its fleet, accompanied  
by growing numbers of offices elsewhere in 
the world.

Guy Devos sees every day how growing 
economies of scale take hold in the inter-
national energy industry. The Sea Trucks 
Group prefers to target the markets just 
below the mega-projects. Devos: “That up-
scaling involves major financial risks.”

The choice to base their headquarters in 
Rotterdam was not difficult. “Rotterdam is 

increasingly profiling itself as an offshore 
port”, Devos clarifies. “Apart from that, Rot-
terdam is a dynamic, international city for 
its inhabitants and entrepreneurs. The city 
has a good public transport system, and its 
new Central Station is a gem, like its many 
other architectural highlights.

ROTTERDAM IS INCREASINGLY PROFILING 
ITSELF AS AN OFFSHORE PORT.

"We found our home in Central Post. There 
are already a hundred people working here, 
with many different nationalities. We will 
soon grow to nearly 140 employees.”

Devos praises the cooperation with Rotter-
dam Partners in establishing the new office. 
“The staff at Rotterdam Partners gave us 
a great deal of information and support in 
that period and made the right introduc-
tions”, Devos recalls.  

Devos does still see room for improvement, 
however. “I would like to see more smaller, 
industry-related events. We sometimes feel 
lost at those huge Rotterdam gatherings.  
I hope that the Central Post building will  
develop in the near future into a hub for 
maritime businesses and companies related 
to the energy sector.”

— The Sea Trucks Group is a collective of international service providers in the 
global oil and gas industry. The group’s roots are in Nigeria, but it recently opened 
an international office in Rotterdam. 
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NEW ARRIVALS 2014

— Since spring 2014, Turkish Airlines 
flies between Istanbul and Rotterdam. 
To support its operations, Turkish Air-
lines opened a Rotterdam office.

“We wanted to extend our business in the 
Netherlands and had to choose between 
Rotterdam and Eindhoven,” says Ferhat 
Yerli, general manager of Turkish Airlines 
in Rotterdam. “Rotterdam is a trade city 
and there are a lot of international peop-
le living and working in Rotterdam. That’s 
why we choose Rotterdam.
 
The greater Rotterdam area also has the 
biggest community of Turkish people in 
the Netherlands – about 88,000 people. 
This makes it an easier start for us as well. 

Our goal is to offer a better connection for 
people from Rotterdam to the rest of the 
world. 

After about half a year here, we can say that 
business in Rotterdam is really good for us. 
We have excellent contact with the airport 
authorities and the quality of the operati-
ons here is great. We didn’t expect business 
to run that smoothly when we first started 
and we are positive about the near future.’’

Since spring this year, Turkish Airlines 
offers four flights a week from Rotterdam 
to Istanbul. The company aims for a daily 
flight. “That’s our first goal,” says Yerli. 
“Business is good, so a daily flight can only 
improve our service from and to Rotter-

dam. The next phase is to extend our Rot-
terdam operations to two flights daily.’’
Ferhat Yerli is impressed with the servi-
ces of Rotterdam Partners. “Rotterdam 
Partners and the mayor of Rotterdam had 
been in contact with us for quite some time 
about the start-up of a Rotterdam opera-
tion. The people here in Rotterdam have 
been very helpful. 

Personally, I have had very good experien-
ces with the Expat Desk. They’ve helped 
me with such important questions as chan-
ging my driving licence and more practical 
things. It’s amazing that you offer these 
kinds of services in the Netherlands.’’ 

www.turkishairlines.com

"LOOKING FOR A BETTER CONNECTION"TURKEY

— “The Netherlands is called the ‘Heart 
of Europe’ and Rotterdam is called the 
‘Gateway to Europe’. These characteris-
tics effectively explain the geographical 
advantage of the Netherlands, especial-
ly the port of Rotterdam. The city offers 
highly developed logistics, attractive  
tax policies, treaties and incentives, re-
markable energy industries, high-quali-
ty human resources, good environments 
in commerce, finance and society, etc. 
All these advantages are reasons why 
our Chinese parent company chose Rot-
terdam to make an investment and to set 
up our European subsidiary.”

“Founded in 1995, Wuxi Xishan Anda Ex-
plosion-proof Electrical Equipment Co. Ltd. 
is a high-tech enterprise specialized in the 
development and production of all kinds 
of high-voltage and low-voltage explosi-
on-proof three-phase asynchronous motors 

and explosion-proof electrical equipment”, 
explains Mr Jiandong You. Not only presi-
dent of Wuxi Xishan Anda, Mr You is also 
the managing director of its Dutch subsidi-
ary, WAD International BV.

“Our products are widely used in flammable 
or hazardous situations, such as the petrole-
um, coal, electric power, metallurgy and che-
mical industries”, continues Mr You. “Our 
company has participated in the revision  
of the national standards system and in-
dustry standards. We have also established 
a long-term relationship and maintained 
friendly and wide-ranging technical ex-
changes with the Shanghai Automation 
Instrumentation System Testing Institute, 
Nanjing University and other famous uni-
versities and research institutes.”

“During twenty years of development in 
the Chinese market, our products have 

been recognized by customers and have an 
excellent reputation in our domestic mar-
ket. We aim for our products to serve more 
customers in the international markets. 
After successful market launch in Australia 
and New Zealand, we’ve decided to make 
another important step: towards the Euro-
pean markets. That is when the story of our 
connection with Rotterdam began.”

“Wuxi Xishan Anda will continue to achie-
ve great leaps forward in development and 
provide the best technological solutions in 
various electrical fields. Holding the goal of 
best satisfying current and new customers, 
the company will sincerely serve our custo-
mers, heart and soul. Let us strive towards a 
bright future together!”

www.wxjiuan.com 

WAD
INTERNATIONAL

"OUR FIRST STEP INTO EUROPE STARTS IN ROTTERDAM"CHINA

—  Originally a Chinese firm, CPIC is one 
of the biggest manufacturers of glass fibre 
products in the world. It opened an office 
in Rotterdam with the goal of tripling Eu-
ropean sales in five years. 

CPIC’s core business is glass fibre, used in 
the production of composites applied wide-
ly in such fields as wind energy, automotive, 
construction and electrical and electronic 
devices. CPIC moved to Rotterdam to focus 
on the European market. “Together with 
our customers we are bringing innovative 
products to the European people”, explains 
Mr George Xiong, Vice General Manager of 
CPIC Europe BV.

A combination of factors made CPIC decide 
to come to Rotterdam: good support from 
the city of Rotterdam, open-minded people, 

a flexible tax environment and convenient 
migration procedures. “What attracts us 
most is Rotterdam’s openness and its busi-
ness network of Rotterdam.”

CPIC is very ambitious. The company 
wants to triple sales in Europe in the com-
ing five to eight years. To achieve this goal, 
CPCIC needs to build an effective team and 
localize its activities. “Dutch people have 
a long history of accumulated experience 
and knowledge to handle business across 
Europe”, explains Mr. Xiong. “Attaining lo-
calization and absorbing local wisdom to 
work towards a successful business across 
Europe is what we would like to achieve in 
Rotterdam.”

Mr Xiong praises the support CPIC  
received from Rotterdam Partners. 

“We’ve had great help from Rotterdam Part-
ners and the former Rotterdam Investment 
Agency on our settlement in Rotterdam. 
With your assistance, we established con-
nections with various service providers so 
our business start-up will go smoothly. 

“The most important challenge for us is 
now to build up an effective team for our 
business development in the years to come. 
And that is where we still need ongoing as-
sistance from Rotterdam Partners.”

http://en.cpicfiber.com

CPIC

ATTRACTED BY OPENNESS AND NETWORKCHINA

TURKISH 
AIRLINES

FACTS & FIGURES — INHABITANTS IN REGION 2014

KM2 €

inhabitants
2.2 m

gross regional product
per inhabitants in 
36,500

international
institutions
130

expats
80,000

nationalities
175

labor forces
80,000

inhabitants 
per km2

2,250
students 
55,000

foreign 
students 
12,000
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�   In the USA, Big Brothers 
Big Sisters is a familiar 
concept. The organization was 
established over a century ago 
by a clerk working in family 
court who wanted to alleviate 
the suffering of young children. 
His goal was to offer support to 
children who had strayed from 
the path due to insufficient 
support and guidance. The 
help they needed was offered 
by volunteers, adults who were 
able to offer a helping hand to 
children to prevent them from 
derailing and ending up in a 
vicious cycle of crime or other 
negative behaviour.

Now, 110 years later, Big 
Brothers Big Sisters (BBSS) 
has become an international 
organization with over 
fifty offices in North and 
Central America and in 
twelve countries worldwide, 
including the Netherlands. 
The Rotterdam office also 
pursues the international 
vision embraced by BBSS: 
every child can be successful. 
Professionals working from an 
educational and psychological 
background coordinate 
volunteers who encourage 
children to make the most of 
themselves. Children aged five 
to fifteen are generally signed 
up by youth services and by 
schools.

In 1997, the city of Rotterdam 
gave the green light for the 
BBSS Rotterdam foundation. 
In addition to subsidies from 
the city of Rotterdam, the 
organization is supported by 
funds and businesses. This 
makes it possible to arrange an 
average of 150 new matches 
to be made every year and 
organize activities for the 
children. 

A match lasts at least one 
or two years, but may also 
continue for several years. The 
bond of trust forged between 
the child and the volunteer is 
incredibly important. Every 

individual craves attention, 
and these children have been 
neglected and ignored for far 
too long.

BBSS Rotterdam can always 
use more financial support. 
Contributions from businesses 
make it possible to match 
more children with volunteers. 
Businesses can adopt a 
number of matches, making 
the connection even more 
personal for the company and 
its employees. 

A match costs 2500 euros at 
first; that amount goes down 
as the match progresses and 
the relationship between 
the volunteer and the child 
solidifies. The costs of the 
match primarily come from 
the intensive guidance 
by professionals in the 
early stages. In 2007, the 
Netherlands Youth Institute 
nominated BBSS as the best 
mentoring project in the 
Netherlands.  

As managing director of BBSS 
Rotterdam, Wim Hendriks 
is responsible for fostering 
its continued growth and 
improving the social context 
for as many children and youth 
as possible. He appeals to 
companies to work with him to 
realize these ambitions. Wim 
Hendriks is eager to consult 
with companies to explore 
opportunities that work well 
for both parties to give BBBS 

Rotterdam an extra boost. 
Every contribution is welcome, 
since each and every child is 
entitled to the attention they 
deserve.

For more information  
and contact: 
www.bbbs-rotterdam.nl

— Wanzo (Europe) bv is a subsidiary of Shan-
dong Wanzo Software Technology Co. Ltd. The 
software development company is named after 
the Shadong province, situated on the east coast 
of China.

“Rotterdam is one of the largest cities in the Nether-
lands and its harbour is the gateway to Europe”, ex-
plains Mrs Xia Li, director of Wanzo (Europe) bv. 
“The combination of the ideal geographical location, 
advanced technology and abundant human resources 
is the reason we have decided to invest in Rotterdam.”

Shandong Wanzo Software Technology Co. Ltd. is a 
software development company, focusing on oil and 
urban underground space management. In the past 
decade, Wanzo has specialized in underground geo-
logical modelling, underground pipeline networks, 
field research and application analysis by using 3D 
visualization technology. Currently, Wanzo is one of 
the influential players in the Chinese underground 
space management market. 

“In the coming years, our company aims to become a 
world-class IT services provider”, says Mrs Li. 

“We need to evolve, to improve our company’s opera-
tional capacity and technical level. We are therefore 
looking forward to cooperate with high-end techno-
logical companies, which can complement and en-
hance our core business.
 
“During our establishment, the Rotterdam Invest-
ment Agency has helped us in understanding the 
Dutch business culture. It has assisted us in building 
partnerships and contacts with local companies. The 
agency’s efficient and pragmatic work attitude has 
made a very positive impression on us. 

“For the future, Wanzo will undergo rapid transfor-
mation. We will face different challenges involving 
market, technology and human resources. Neverthe-
less, our company is determined to maintain our core 
strategy: introducing talent, increasing knowledge 
and enhancing the company’s competitive edge. Last 
but not least, we trust we will be able to overcome 
the challenges.”

www.wanzo.net 

WANZO 
(EUROPE) B.V.

"WANZO OPTED FOR 
LOCATION, TECHNOLOGY 
AND HUMAN RESOURCES"
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Big Brothers 
Big Sisters 

Big Brothers  
Big Sisters 
seeks support 
from the business 
community

HIS GOAL WAS TO 
OFFER SUPPORT 
TO CHILDREN 
WHO HAD 
STRAYED FROM 
THE PATH DUE 
TO INSUFFICIENT 
SUPPORT AND 
GUIDANCE.

A MATCH 
LASTS AT LEAST 
ONE OR TWO 
YEARS, BUT MAY 
ALSO CONTINUE 
FOR SEVERAL 
YEARS.

ON THE SPOT

CHINA

—  South Korean logistics service provider Pantos 
has had a warehouse in Pernis for over a year. Pan-
tos recently acquired the large distribution centre 
in the port of Rotterdam Maasvlakte. 

Operating more than 180 global networks around the 
world and with 1.8 million TEU and 220K ton in 2013, 
Pantos from South Korea is one of the bigger play-
ers on the logistics market, but not one of the best-
known names. In the Netherlands, the company has 
had the first branch office in Amsterdam for over ten 
years, primarily focusing on air freight. More recent-
ly, it opened new offices in Rotterdam, Oosterhout 
and Breda.

“Rotterdam is the logistics gateway for European 
market”, says J.H. Park, managing director at Pan-
tos Benelux. That key position is why the company 
opened a brand-new warehouse in Pernis on Seat-
tleweg, with a floor area of 5000 square metres. “It is 
now filled with products from over twenty clients.”

Pantos plans to expand its logistics business through 
its operation of the freight forwarding services, along 
with the warehousing and distribution business, tar-
geting the European market in the future.

“It’s easy to reach the hinterland from Rotterdam”, 
Mr Park continues. “And Rotterdam is a modern city. 

It is relatively relaxed here, certainly compared to 
Seoul and its over ten million inhabitants.”

Mr Park has been living with his family in Amstelveen 
for ten years now. His two children attend the inter-
national school there. Mr Park himself drives down 
to Rotterdam and back about once a week on average.

Pantos offers a broad spectrum of logistics servic-
es, but focuses on electronics, automotive parts and 
tyres. “Pantos wants to profile itself more as an inter-
national player”, Mr Park says. “We want to achieve 
major growth in Rotterdam as well. The aim is to be 
in the top 10 of the world’s biggest logistics service 
providers in 2020.”

Throughout the process of setting up the two Rot-
terdam locations, Pantos received a great deal of 
assistance from Rotterdam Partners. “Especially in 
our contact with the Rotterdam Port Authority and 
with the municipal inspectors for the building main-
tenance, we relied extensively on the knowledge and 
experience offered by Rotterdam Partners.”

Mr Park notes the accessibility of the Rotterdam port 
area as ‘a challenge’. “However”, he adds, “the same 
holds true of finding qualified personnel.”

www.pantoseurope.com |  www.pantos.co.kr 

PANTOS

SOUTH KOREA

PANTOS AIMS FOR 
TOP 10 WITH ‘ROTTERDAM’
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NEW ARRIVALS 2014

CHONGQING REP.
OFFICE

— The Yu-Xin-Ou Railway connects 
central China to Western Europe. From 
Chongqing, the railway largely follows 
the old Silk Route across more than 
11,000 kilometres and ends in Duisburg, 
Germany. The new Chongqing Repre-
sentative Office aims to handle further 
development and, especially, return 
cargo.

Chongqing was once a humble riverport 
along the Yangtzé River, over two thou-
sand kilometres upstream to the west  
of Shanghai. Chongqing and the surround-
ing area have since grown to become one 
of the biggest urban regions in the world, 
home to over thirty million people. The 
construction of the huge Three Gorges Dam 
and the resulting improvement in navigabil-
ity of the upper reaches of the Yangtzé led 
to a massive increase in the city’s impor-
tance in recent years.

The Chongqing Representative Office in 
Rotterdam opened this spring. The pro-
motion of the Yu-Xin-Ou Railway and the 

recruitment of eastbound freight are its pri-
mary tasks.

At this point, ninety percent of the export 
goods made in Chongqing are transport-
ed via the Yangtzé to Shanghai, and then 
off across the sea to the Western world. A 
modern highway now connects Chongqing 
to the port cities of Shanghai and Shenzen. 
Major airlines offer direct connections to 
Chongqing.

Chongqing production continues to increase 
in quality, heading towards high-end tech-
nology. Components, semi-manufactured 
goods and finished products need to be-
delivered to buyers as quickly as possible. 
“The trip by rail via the Yu-Xin-Ou Railway 
Freight Corridor takes only sixteen days”, 
affirms Mrs Shuqiu Li from the Chongqing 
Representation Office in Rotterdam. The rail 
line has been used since late 2011; a freight 
train now departs Chongqing for Europe 
three times a week. 
The developments in Chongqing are far 
from done, predicts Mrs Li. The connections 

from the metropolis to the rest of China and 
beyond continue to increase, in all modali-
ties - as do the flows of commerce. 

The Yu-Xin-Ou Railway still has a great deal 
of potential. The supply of goods destined 
for China is still relatively low. Mrs Li: “The 
businesses in the cold chain sector hope to 
significantly improve the quality of their 
services in every respect. They are looking 
for international cooperation.”

Mr Fred van Beuningen, managing director 
of Rotterdam Partners received the Secre-
tary General of the city of Chongqing early 
this year. “The positive talks during those 
encounters generated warm feelings for a 
constructive relationship with Rotterdam. 
The China team at Rotterdam Partners did 
excellent work in establishing contacts and 
helping with preparations.”

www.ft.cq.cn/cqftennew

REPRESENTING THE MODERN SILK ROUTECHINA

CEREXAGRI  — Cerexagri produces crop protection 
chemicals in Rotterdam. The products 
are shipped all over the world. The 
firm’s Indian owners cherish the Rotter-
dam ‘brand’.

Initially the ‘Factory for Chemical Products’, 
the company that has now become Cerexa-
gri was the first enterprise to establish a 
presence on the Vondelingenplaat location, 
well before the area saw development as a 
port expansion west of Pernis. “We were the 
first to settle here in 1908”, General Manag-
er André Langendoen from Cerexagri says 
proudly.

The precursor for Cerexagri, the company 
was acquired by French firm Elf Total in the 
1980s, when it received its current name. 
Cerex refers to Ceres, the Roman goddess 
of agriculture and fertility. The company 
has been owned by United Phosphorus 
Ltd (UPL) in India since 2007. Cerexagri in 
Rotterdam employs over a hundred people. 

The company has a production capacity of 
45,000 tonnes of crop protection products, 
slightly less than half the total UPL produc-
tion.

“We produce crop protection products 
to fight harmful fungus strains in various 
crops”, Mr Langendoen explains. “By doing 
so, we contribute to the global food supply.

“Cerexagri is based in Rotterdam because 
we can find well-trained staff close to our 
location. We need those people in our prod-
uct research and development. But we can 
quickly ship our products to our customers 
all over the world from Rotterdam. More-
over, Rotterdam The Hague Airport is an 
important airport for us; from a marketing 
perspective, the Rotterdam name has real 
added value. Everyone in our sector knows 
Rotterdam. Our Indian parent company 
cherishes that aspect.” 
Mr Langendoen does have one concern, 
though: the regulatory regime in the Neth-

erlands. “The licensing authorities all have 
a good mind-set and are easy to contact”, 
he explains. “And of course safety is a top 
priority, but the rules need to be clearer and 
simpler. Foreign investors will be more will-
ing to bring their money to Rotterdam if the 
laws and regulations are clearer.”

Cerexagri has grand plans for expansion. 
Many millions are being invested on the 
factory grounds to expand production and 
storage facilities for liquid crop protec-
tion products. Mr Langendoen: “That mar-
ket is still growing, with Europe, the USA 
and Africa as the main sales regions. Per-
mit applications have been filed and we 
hope to launch in 2015. This expansion will  
create about twenty new jobs and provide 
an important economic spin-off for the  
entire region.”

www.cerexagri.nl

‘ROTTERDAM’ AS ADDED VALUEINDIA

GRANENERGIA —  The port of Rotterdam is increasingly 
profiling its activities as an offshore port. 
Brazilian firm GranEnergia responded 
and now manages its accommodation 
vessels from Rotterdam.

The first has been delivered and is in oper-
ation; two sister vessels are in construction 
and expected to be operational in Q2 2015. 
In addition, the company has signed options 
to acquire two other vessels, totalling a fleet 
of five latest generations vessels. Brazilian 
firm GranEnergia supplies special ships to 
the offshore industry that can accommodate 
crews of up to 500 people. The hotel ships, 
which cost about 140 million euros each, are 
built in China.

GranEnergia’s first customer is Brazilian  
oil company Petrobras. The fact that 
Gran-Energia opened an office in Rotter-
dam is unsurprising, since Petrobras also 
has a key branch office here.

GranEnergia is an oil & gas services compa-
ny formed in 2011 and is part of the Brazilian 
holding GranInvestimentos, led by the Gra-
din family. The company’s primary activities 
include innovative solutions, integrating the 
marine offshore operations of its accommo-
dation and inspection vessels and the provi-
sion of inspection, maintenance and repair 
(IMR) services. GranEnergia also provides 
intermodal logistics and project manage-
ment services. Its Rotterdam office is head-
ed by Daan Beekhuis. He currently leads a 
small team of four people in the office on 
Weena, primarily focusing on general man-
agement of the hotel ships. “However, the 
expectation is that the Rotterdam office will 
grow quickly”, Beekhuis states.  

The choice to settle in Rotterdam was 
only partly inspired by the presence of  
the European headquarters of Petrobras.  
Mr Beekhuis: “The image of the port of Rot-
terdam and the city were also key factors in 

our decision. And Rotterdam is an interna-
tional centre of logistics.”

Mr Beekhuis was very pleased with the 
role that Rotterdam Partners played in the 
arrival of GranEnergia in Rotterdam. “Rot-
terdam Partners was proactive, as was the 
Netherlands Foreign Investment Agency”, 
he states. “It is good that the Dutch gov-
ernment helps brainstorm with companies 
who may want to establish a presence here. 
We feel welcome in Rotterdam.” Beekhuis 
hopes that Rotterdam Partners will short-
ly be able to help them with introductions  
in the Rotterdam cluster for the oil and gas 
industry. 

www.granenergia.com.br

GRANENERGIA FEELS WELCOME IN ROTTERDAMBRAZIL
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EXPAT
Olam Europe

As an expat, Brijesh Krishnas-
wamy is Senior Vice President of 
Edible Nuts for Olam Europe. In 
that capacity, he is responsible 
for European sales and market-
ing of the Olam products, espe-
cially nuts, spices and cocoa. 

HOW MANY PEOPLE ACCOMPA-
NIED YOU TO THE NETHERLANDS?

Brijesh Krishnaswamy: “I came 
to the Netherlands in April 2007 
with my wife and two children. 
My son was five at the time and 
my daughter was one year old.”

DO YOUR CHILDREN GO TO  
SCHOOL HERE?

“Yes, both our children are at the 
American International School of 
Rotterdam in Hillegersberg, an 
excellent international school. 
It’s not a very large school, which 
means that there is a great deal 
of attention for the pupils. The 
school has a hard time find-
ing enough pupils right now. 
I believe that the municipality 
should support the school. An 
international school is a major 
asset in attracting international 
companies. If this school hadn’t 
been here, we might have gone 
to live in The Hague.”

HOW LONG WILL YOU BE STAYING 
IN THE NETHERLANDS?

“There are no agreements about 
that yet. I have been here for 
seven years now and I’m still en-
joying it. I love living and working 
here.  The business is doing well; 
we have grown in recent years.
This is my first foreign station for 
Olam. Before this, I held a more 
operational position in supply 
chain management.”

WHAT DO YOU THINK OF  
ROTTERDAM?

“I come from Kollam, a medium- 
sized city with 3.5 million inhab-
itants in the south of India. It is 
comparable in some sense to 
Rotterdam, in terms of scale.
Rotterdam is a free-flowing city, 
but fortunately not too informal. 
The city has a fantastic infra-
structure for cars and public 
transport. I take the tram to work 
every day! And it’s safe here. 

My wife and children enjoy it here  
too. The sports facilities are ex-
cellent - everything is close by. 
But there is room for improve-
ment, too: the shops should stay 
open later in the evenings. And 
it would be nice if there were 

more Indian restaurants in Rot-
terdam.”

WHICH LOCAL HABITS WERE VERY 
DIFFERENT HERE?

“Dutch people are very direct 
and less sensitive to hierarchy. 
Everyone here at the office has 
their own opinion too. They say 
exactly what they think about 
things. I had to get used to it at 
first, but it keeps you on your 
toes. I have noticed that I’m more 
direct myself as well. In India, 
they think I’ve gone very Euro-
pean.”

WHAT COULD ROTTERDAM DO 
EVEN BETTER TO ATTRACT INTER-
NATIONAL COMPANIES?

“Rotterdam could focus more-
attention on the internation-
al flavour of the city. Everyone 
here speaks English very well. 
And the strategic location by 
the biggest port in Europe and 
near Rotterdam The Hague Air-
port and Schiphol. Those factors 
should get more exposure.”

‘ROTTERDAM IS A 
FREE-FLOWING CITY, 

BUT NOT  
TOO INFORMAL’
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EXPAT BRIJESH KRISHNASWAMY LOVES LIVING 
AND WORKING IN ROTTERDAM

�   The Rotterdam British 
Business Club (RBBC) is on 
the cusp of making a new 
start. The club was founded in 
1991 following a study by the 
Chamber of Commerce on ties 
between the greater Rotterdam 
region and the United Kingdom. 
The study showed that there 
was a need for a meeting place 
to foster and deepen informal 
contacts. More recently, the 
RBBC went through a restyling 
process in which the initiative 
was incorporated into a 
foundation.

“Lunch meetings were – and 
are – held three to four times 
a year”, says chairman Ralph 
van Helden. “Top-ranking 
speakers offer their insights 
about developments in their 
specific areas of expertise. The 
speakers included the British 
ambassador, the CEOs of the 

Royal Bank of Scotland and of 
EndeMol Games, and a member 
of the Executive Board of 
Eneco.” The lunch meetings last 
for two hours, offering extensive 
opportunities for networking. 
The RBBC offers a platform for 
companies and individuals to 
profile themselves and to make 
contact with kindred spirits and 
create opportunities. 

The official relaunch will take 
place on 17 December 2014 
in the presence of the patrons 
of the RBBC: Mayor Ahmed 
Aboutaleb and the British 
ambassador, Sir Geoffrey 
Adams. 

If you would like to attend or if 
you are interested in being an 
RBBC sponsor, please contact 
RBBC chairman Ralph van 
Helden: +31 10 2052110

www.RBBC.eu

�  “Rotterdam and its harbour 
have always played an impor-
tant role for us”, says Jeroen 
Doting, Sales Director at Team 
Relocations. Team is special-
ized in delivering integrated 
mobility services (expat  
services), primarily within the 
corporate market, on a local, 
national and global scale to 
many of the world’s largest 
multinational organizations  
and government agencies. 
Team has a special business 
unit dealing solely with  
international start-ups.

In 1903, Nijman movers 
started operations in Rotter-
dam-Delfshaven. The company 
continued to flourish over the 
following decades. Nijman 
found their final destination in 
Rotterdam Noord-West, where 
it consolidated its position as 
one of the leading international 
specialized mobility companies 
in the Netherlands. 

To date, Team moves over 
18,500 cases of household 
goods per annum worldwide.  
If required, Team can store con-
tainers on a temporary basis in 
Europe’s largest fully auto-
mated warehouse (capacity: 

1,000 containers). From there 
shipments can be transported 
to their final global destination. 
The mobility industry is chang-
ing rapidly. 

More and more clients make 
use of our combined services. 
They are looking at mobility 
from a holistic approach, with 
e.g. visa & immigration, tax 
consultancy, house & school 
searches are part of the full 
scope of services Team can 
offer. 

One aspect which is currently 
very well received is Team’s 
single source of contact ap-
proach, ensuring that clients’ 
employees are productive 
again in the new location in the 
shortest time frame possible, 
without having to be in contact 
with too many touch points 
during the relocation process.

Team Relocations has 34 
operational locations across 
13 countries, employing 700 
professional staff handling  
approximately 58,000  
relocations annually. 

www.teamrelocations.com 
www.teamprojectverhuizers.nl

Rotterdam 
British 
Business 
Club 

Rotterdam  
British Business
Club makes a 
fresh start

Team 
Relocations  

When going 
international – 
Team Relocations 
is the port to call 

Olam International is a major global player in the agroindustry 
sector. The company supplies food and industrial ingredients, 
including cocoa, nuts, rice, cotton and coffee, to 13,600 
customers worldwide. Olam International, founded in 1989 
in Singapore, employs over 23,000 people. Olam has had an  

office in Rotterdam since 1997.

ON THE SPOT
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—  Refresco Gerber may not be a house-
hold name, but it is a major player on 
the market. The company produces and 
bottles fruit juices and soft drinks.

CEO Hans Roelofs talks about Refresco Ger-
ber as a pan-European company, referring 
to its 28 production sites in nine countries. 
These sites employ some 5000 people and 
help the company reach two billion euros in 
sales.

The company focuses on the non-alcoholic 
beverage segment including  juices and juice 
drinks, carbonated soft drinks, ice teas, still 
drinks, sport and energy drinks and mineral 
water. “In essence, we serve two groups of 
customers”, Mr Roelofs explains. “We make 
the private labels for all the major European 

retailers. We also produce for the premium 
brands like Coca-Cola, Pepsi, Red Bull and 
Monster. In total we bottle 6.5 billion litres 
annually.”

Refresco was formed in 2000 from a merger 
between Campina and Menken Drinks. “Via 
Bodegraven and Dordrecht, we ended up in 
Rotterdam in 2010", Mr Roelofs continues. 
“KPMG, our accountants, let us know about 
the building on Fascinatioboulevard, where 
we now lease two floors.” At the end of 2013, 
Refresco merged with British firm Gerber 
Emig to form the current Refresco Gerber.

The city’s image and its hands-on mindset 
were key factors influencing Refresco’s de-
cision to base its operations in Rotterdam. 
Mr Roelofs: “We are a company that earns 

Key role for Rotterdam due to 
increasing food demand 
As the global population increases, 
accompanied by worldwide urbanization, 
the demand for food is also rising and not 
least the demand for sustainable foods. 
Rotterdam plays a key role.

No other region in Western Europe 
represents the agrofood sector as broadly 
as the greater Rotterdam area. Production 
companies in the Westland region, importers 
and wholesalers in Barendrecht and 
Ridderkerk, and international trading houses 
all illustrate the area’s prominent position. 
And then there are also the food processing 
companies, seed breeders, international 
corporate headquarters, applied and 
fundamental research, supply companies, 
transport and logistics.
 
Employing over forty thousand people 
directly, the sector is an important source 
of jobs for the region. Rotterdam is primarily 
known as a transshipment port for fruit, 
vegetables, juices, soya beans, maize, edible 
oils, grains and seeds. The city has more 

than earned its reputation as the ‘fruit and 
vegetable warehouse of Europe’.

Many changes have taken place in the 
sector in recent years. Not only have freight 
logistics changed due to the development 
of refrigerated containers,  But the frozen 
freight sector is also performing well. There 
is a growing demand for storage space in 
Rotterdam. The Maasvlakte 2 port expansion 
and CoolPort aim to respond to that 
demand. 

Profits
Local industry has the opportunity to profit 
from these trends. In recent years, the 
emphasis in Rotterdam has increasingly 
shifted from production, transport and 
logistics to value-added services, moving 
towards knowledge and technology. The 
sector has blossomed from a labour-
intensive to a knowledge-intensive sector. 
In continuing to strengthen the agrofood 
sector in Rotterdam, the focus will be on 
that development. The links to the medical 

cluster are also in line with the same trend. 

We see increasing competition from China 
and the Gulf region in the horticulture 
sector, forcing the sector to contemplate 
how to use its knowledge differently and 
more effectively. The International Trade & 
Investment team at Rotterdam Partners has 
set its the key objective of attracting new 
agrofood companies to Rotterdam, keeping 
the current companies in that sector, and 
fostering growth. Moreover, Rotterdam 
Partners facilitates companies in export and 
trade.

In these efforts, Rotterdam Partners 
works in close partnership with the Port of 
Rotterdam, the Municipality of Rotterdam, 
the Dutch government and the regional 
development corporations.

REFRESCOAGROFOOD

Refresco Gerber,  
a major player in 
juices and soft 
drinks

INNOVATION

BUSINESS SERVICES

AGROFOOD

CLEANTECH

OIL & GAS Investors
Current 

SECTORS

money by working hard and competing in 
a challenging market. We are also manufac-
turers. In that sense, the image and mindset 
in Rotterdam suit our corporate DNA per-
fectly. The presence of the port of Rotter-
dam plays an important role too since we 
import a lot of orange juice concentrate 
from Brazil.”

Refresco Gerber has ambitious growth 
plans. “Fourteen years ago, our sales fig-
ures were at 40 million euros", Mr Roelofs 
explains. “They reached approximately two 
billion euros this year, and we aim for them 
to increase substantially a few years from 
now. We are also working to set up activities 
on other continents as well.

WE ARE A DECENTRALIZED  
ORGANIZATION THAT GIVES COUNTRY 
OFFICES SERIOUS RESPONSIBILITIES.

“We want to be in close proximity to our 
customers, which is why we have several 
production facilities in the larger countries. 
National coverage also helps to lower costs 
and increase our efficiency. When we have 
to drive our product 300 or 500 kilometres 
to reach a customer, our profit margin evap-
orates.”

The headquarters in Rotterdam is lean & 
mean, Mr Roelofs states. “We are a decen-
tralized organization that gives country of-
fices serious responsibilities. Here at head-
quarters, we have a team of about thirty 
people who primarily handle finance and 
procurement. It’s non-hierarchical and we 
give people lots of personal responsibility.” 

Mr Roelofs praises Rotterdam’s entrepre-
neurial climate. “The city is doing great 
work,” he says. “Keep it up.”
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— In 1929, the Van den Bergh and  
Jurgens margarine factory moved 
from the town of Oss in the Dutch 
province of Brabant to the city of Rot-
terdam. Since then, it has grown into  
the British-Dutch company of Unilever, 
one of the world’s largest producers in 
Personal Care, Foods, Refreshment and 
Home Care. Last year, the company 
brought together all its European mar-
keting departments from various Euro-
pean countries and combined them in 
Rotterdam.

This coordination of all its European mar-
keting activities brought four hundred jobs 
to the city of Rotterdam. The choice of Rot-
terdam was inspired and accelerated by the 
city’s central location and excellent flight 
connections via Rotterdam The Hague Air-
port and Schiphol.

Two billion people in over 190 countries 
use Unilever products on a daily basis. The 
group employs over 174,000 people and 
achieved a turnover in 2013 of nearly fifty 
billion euros.

Unilever produces premium brands, as 
Fleur van Bruggen, Communications Di-
rector for Unilever Benelux, explains. “We 
believe in innovation that offers people add-
ed value so we can improve quality of life 

for people while fostering our company’s 
growth. In 2020, our aim is to increase sus-
tainability throughout our entire chain, from 
cultivation to the way that consumers use 
our products.”

Unilever CEO Paul Polman recorded that 
ambition in the Unilever Sustainable Liv-
ing Plan. “Unilever wants to help people 
improve their health and welfare, increase 
quality of life, and reduce environmental 
impact”, Mrs van Bruggen continues. “Many 
children in India don’t live past the age of 
five due to illnesses like diarrhoea. The solu-
tion is fairly simple: providing clean drink-
ing water and having people wash their 
hands already prevents a great deal of suf-
fering. Our Lifebuoy disinfectant soap can 
help.”

Mrs van Bruggen then extends the exam-
ple to the Netherlands, although the focus 
here is obviously on different areas. “In this 
region, we want to cut down on salt con-
sumption and reduce sugar in our products”, 
she explains. “But we also want to encour-
age people to limit the bad (saturated) fats 
in their foods and replace them with good 
(unsaturated) fats. We also want consumers 
to use water more carefully. There may not 
be a water shortage in the Netherlands, but 
heating water costs a great deal of energy, so 
it puts a burden on the environment.

We worked with the World Wide Fund for 
Nature to develop WaterSavers. Using Wa-
terSavers, children appeal to all the other 
children in the Netherlands to talk to their 
parents about warm water consumption, 
encouraging everyone in the Netherlands to 
take shorter showers, cutting down from an 
average of 8 to 5 minutes. The sincerity of 
the Unilever Sustainable Living Plan is pal-
pable throughout the company. Sustainable 
growth is the only business model, and mak-
ing use of our economy of scale allows us to 
promote real change.”

Rotterdam
Rotterdam is Unilever’s home base. Mar-
garine and peanut butter are made on Nas-
saukade. Their head office is situated on 
Weena. In its ‘Project Next’ initiative, Uni-
lever Europe brought all its European mar-
keting departments from various European 
countries to Rotterdam.

What Fleur van Bruggen finds so appeal-
ing about Rotterdam is the entrepreneurial 
drive. “I come from Friesland and have been 
living in Rotterdam for fifteen years”, she 
says. “Frisians and Rotterdam locals are very 
similar in lots of ways. We think in terms of 
solutions: the glass is half-full here. We say 
‘yes’ when we believe in something and set 
out to make it happen. Rotterdam is innova-
tive, and so is Unilever. Our company offers 

room for innovation and expects its people 
to think outside the box to make our prod-
ucts even better or structure processes even 
more efficiently.”

In that sense, Rotterdam and Unilever suit 
each other very well. That connection with 
the city also exists at the neighbourhood 
level. Mrs van Bruggen: “As good neigh-
bours, we organize activities in Rotterdam 
South. We are currently working on a pro-
ject to make sure that children get a good 
breakfast, since many children turn out not 
to eat breakfast at all, or not to eat a big 
enough breakfast.”
 
Asked where she expects the company to be 
a few years from now and what their biggest 
challenge is, Mrs van Bruggen responds: 
“The process of increasing sustainability 
in our products throughout the chain will 
continue unabated. Sustainable, fair growth 
is the only business model. The goal we are 
heading for is clear. The challenge may be 
that we do not yet have all the answers. But 
the best part is that we are attempting to 
achieve our goals in cooperation with our 
partners: governments, NGOs, retailers and 
consumers. True change is possible through 
collaboration.”

CURRENT INVESTORS

“Rotterdam  
and Unilever  
suit each other”
Central location and good flight connections 
accelerate coordination of European  
marketing activities

— Analyselab conducts specialized 
research on contamination of air con-
ditioning systems. As such, the new 
Rotterdam company – the second start-
up for a family firm – is an important 
player in keeping indoor environments 
healthy.

“A healthy indoor environment is incredibly 
important”, says managing director Edward 
Piguillet. “Most people spend most of their 
time indoors, at home or in the office. Prob-
lems with the indoor environment often 
arise due to damp or mould or malfunction-
ing heating and cooling systems. The cause 
is often a combination of factors.”

Analyselab, founded in 2010, specializes in 
microbiological research, chemical testing, 
legionella samples and camera inspection 
of air ducts. Mr Piguillet: “We can take air 

samples, identify values and propose solu-
tions very quickly.”

Analyselab leases several laboratory units 
and an office in the LabHotel in the Rotter-
dam Science Tower. “The nice thing about 
the LabHotel is that they already have all 
the permits”, Mr Piguillet states. “We do not 
have to arrange any of that.

"Our people, analysts and researchers, also 
have a commercial focus. They are aware of 
the client’s interests. If a ship is only docked 
for a short time and its air conditioning sys-
tem has to be checked, then speed is essen-
tial, in addition to a thorough inspection. 
We enjoy having our company in Rotter-
dam. The business climate here is open and 
honest. Deals are solid here. Decisions are 
taken quickly, and everyone in the network 
is happy to pass on the business. What we 

are working hard on at this point is increas-
ing brand awareness and expanding our 
business network.”

Family firm
Analyselab is a spin-off from Rotterdam- 
based family firm Piguillet and Sons. This 
company, established twenty years ago by 
Mr Piguillet and his son Geoffrey, is spe-
cialized in maintenance work for air condi-
tioning systems in large buildings, ships and 
offshore plants. 

The company developed a high-pressure 
vacuum system for cleaning the air ducts 
for those systems, generally using brush-
es. Now under patent, the system uses 
compressed air to flush the ducts and suc-
tion out the contaminants in the process. 
“That works faster and more thoroughly 
than using brushes”, Edward Piguillet ex-

plains. “Our system also makes it easier to 
remove soot build-up left behind after a 
fire.” Their clientele includes the Erasmus 
Medical Centre, dredging activities for Van 
Oord and Boskalis, and the Rotterdam Port  
Authority. “But we work all over the world.”

CP Phenolics is another spin-off from 
Piguillet and Sons. Founded in 2008, the 
company supplies coatings for heat ex-
changers. CP Phenolics works on commis-
sion for shipping companies and instal-
lation companies, amongst others. “Ship 
engines are cooled using a system of pipes 
that run along the sides of the vessel”,  
Mr Piguillet explains. “Seawater provides 
the cooling element. Our coating prevents 
electrolysis between the salt water and the 
steel of the ship and pipes.” 

Analyselab is the second 
start-up for this Rotterdam- 
based family firm

UNILEVERAGROFOOD

ANALYSELABINNOVATION



14

INTERNATIONAL TRADE & INVESTMENT   3rd edition   September 2014

— As a student, finding a room or even 
an apartment in a different city is no 
easy task - let alone finding a place to 
live in another country. Dodgy real es-
tate brokers and slum landlords try to 
exploit them. Fabian Dudek learned 
that lesson the hard way. But he is now 
also the CEO of Nestpick.

As a student, Fabian Dudek came to Rotter-
dam from Germany to follow a bachelor’s 
programme at Erasmus University. He has 
completed all his classwork, but still needs 
to write the thesis of his master. Fabian (22) 
is far too busy for that right now.
“Before moving to Rotterdam, I sent forty or 

fifty e-mails, trying to find a place to live", 
he says. “All the responses were negative, or 
dismissive in the sense of ‘we do not accept 
foreign students’ or ‘all our rooms are tak-
en’. All the places that were willing to ac-
cept me were terrible.”

Fabian eventually found a good place to 
live, even helping his landlord help let other 
rooms as they became available during his 
years at university. He set up a website and 
launched his first company in 2012. “Within 
a year, I was the go-to housing broker for 
students, but I didn’t want to be seen as a 
real estate broker for the rest of my life. I 
saw the potential for a new standard of how 

Nestpick helps 
students find 
housing

CURRENT INVESTORS

a new generation could rent their apart-
ments, finally moving past this era of ineffi-
ciency in the real estate market.’’

Platform
In 2013 Fabian launched Nestpick.com, a 
website he anticipates will eliminate the 
problems that he himself and many other in-
ternational students encountered in looking 
for a place to live. “Rooms and apartments 
offered on the internet often don’t even ex-
ist", Fabian explains. “Supposed landlords 
also demand major down payments in ad-
vance.” These problems, and the fact that 
real estate agents often receive high fees for 
doing nothing at all, inspired Fabian to set 
up an internet platform especially for long-
stay housing.

People who are offering places to live can 
post them on the Nestpick website. To 
make sure that the apartments being offered 
do actually exist, Fabian hires professional 
photographers to take photos. In the mean-
time, he checks a number of facts himself, 
including who actually owns the property. 
The apartment is only posted on the site af-
ter the ‘official’ photos are taken.

Nestpick was launched this year in May with 
the aim of arranging a thousand contracts 
by the end of 2014. “But after two months, 
it turned out that everyone was using our 
services, not just the international students 
like we intended", Fabian recalls. “Nestpick 
is used by local students, even by families.” 
The target they had set was achieved within 
just a few weeks.

“I then hired a Chief Technical Officer –
someone who had lots of experience in 
e-commerce", Fabian continues. “I also found 
people who were eager to help me. A number 
of investors are now ready to get involved.”

Fabian Dudek has grand plans. Nestpick 
also wants to spread its wings internation-
ally. “We are solving a problem that exists 
all over the world and our solution is scala-
ble, so an expansion is just the logical next 
step", Fabian believes. 

Fabian was not initially a huge fan of the city 
of Rotterdam, he confesses. “The parking 
fines were awfully expensive compared to 
Germany. But I’ve learned that Rotterdam is 
more than that, although the city could em-
brace creativity more enthusiastically. Rot-
terdam also needs to focus on people who 
really want to live here, who want to make 
the world a better place and who want to 
make sure that we make progress as a com-
munity. 

WE ARE SOLVING A PROBLEM THAT 
EXISTS ALL OVER THE WORLD AND 
OUR SOLUTION IS SCALABLE, SO AN  
EXPANSION IS JUST THE LOGICAL 
NEXT STEP.

"There are hundreds of smart students, that 
finish their studies and can either due to 
work permits or language barriers not find 
a job. What is Rotterdam if not one of the 
worlds most open cities, embracing change 
and open mindedness. All that starts, by 
helping these people to get started. 

"Rotterdam is still missing companies that 
make the difference. Good IT experts are 
also lacking in Rotterdam. A better collab-
oration between Delft University of Tech-
nology and Erasmus University would help 
there. Overall I have grown really font of the 
city though and hope to do my part in mak-
ing even a bit better with Nestpick.”

Fabian Dudek is positive about Rotterdam 
Partners, but does have several good sug-
gestions: “Use each other’s international 
networks. And make it easier for interna-
tional students to come to Rotterdam. Let 
them know more clearly in advance how 
things are arranged and dealt with in Rotter-
dam. And tell them about the environment, 
the vibe and drive that exists in Rotterdam. 
Start marketing that Rotterdam is actually 
a pretty awesome city - a city that is that 
open, that we can break some old status 
quos and envision our own future.”

NESTPICKINNOVATION

Rotterdam Partners, InnovationQuarter, 
the city of Rotterdam and Cleantech Delta 
are jointly organizing the Cleantech Summit 
Rotterdam. This event will take place in 
Rotterdam on 20-21 November 2014.
  
The forum and summit will unite 36 selected 
emerging companies, 20 selected growth-
stage showcase companies, and 70 venture 
capitalists, capital partners and Business 
Angels who are active in the European 
cleantech sector. 

The agenda will include 56 company 
presentations by CEOs, discussion panels, 

keynotes, one-2-one meetings and top-level 
networking, including a gala dinner. 
Besides the movers & shakers of the 
cleantech and venture capital investment 
community, the event will also engage 
delegates, including top executives from blue 
chip technology companies, international 
venture capitalists, investment bankers, 
specialized press, service providers and 
advisers coming from all around the world. 
Attendees have over ten billion euros in funds 
under management.

The event will focus on: energy-efficient 
buildings, materials and renewables, 

smart mobility & logistics, delta & water, 
environmental techology, and bio-technology 
and bio-based materials. Prior to this event, 
the Investment Readiness Programme (IRP) 
will be held on October 10. The IRP aims to 
better engage, select and prepare Rotterdam 
companies for their contact with investors at 
the CleanTech Summit Rotterdam. The IRP is 
a fast-track route for regional companies to 
get access to the summit.

For more information on the CleanTech 
Summit Rotterdam or the Investment  
Readiness Programme, please contact  
Rotterdam Partners +31 10 7900193.

CLEANTECH SUMMIT  
ROTTERDAM 2014 
Rotterdam to host Cleantech Summit

CLEANTECH
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“You would normally rent a fully equipped 
lab for a period of one to five years”,  
explains hotel manager Marc Schellekens. 
“In principle, we offer tenancy for as short 
as an hour. On average, businesses lease lab 
space for a period of three months. In that 
sense, we truly are a hotel for businesses."

The keyword is flexibility, as Mr Schellek-
ens is well aware. “A researcher who needs 
a microscope can simply rent it from the 
LabHotel. If you have to buy a microscope, 
you’ll easily spend ten thousand euros.”

“Smaller businesses especially appreciate 
the way that our approach helps distribute 
costs and above all reduce risks. Another 
advantage is that we have all the necessary 
permits. That means that an entrepreneur 
leasing laboratory space from us does not 

have to apply for those permits.”

Office tower
Since 2013, the LabHotel has been based in   
the Rotterdam Science Tower, one of 
the office towers on Marconiplein. Marc 
Schellekens is the conceiver and founder 
of LabHotel. He developed his concept in 
close collaboration with the owners of the 
Rotterdam Science Tower, EMC Incubator 
and ViroClinics. The latter two parties are  
commercial activities of Erasmus Medical 
Centre. The first aims to promote and sup-
port young biomedical technological busi-
nesses, the second for commercial use of 
virological knoweldge.

“The LabHotel can also supply staff”,  
Mr Schellekens continues. “We can provide 
scientific researchers, as well as high-level 

and mid-level analysts. Working with the 
Zadkine College, which is housed in the 
same building, we also have a good part-
nership providing trainee positions for lab 
technicians.”

LabHotel is currently leasing nearly two 
thousand square metres of laboratory space. 
If possible, the available space can be ex-
panded to over five thousand square metres 
across four floors of the Rotterdam Science 
Tower. LabHotel does not target a specific 
sector; all businesses and institutions that 
need lab space are welcome.

Rotterdam
According to initiator Marc Schellekens, the 
choice to establish LabHotel in Rotterdam 
is the result of a market opportunity. “Eras-
mus Medical Centre is the biggest centre of 
knowledge and will naturally ensure a big 
spin-out”, he explains. “These businesses 
had nowhere to go in Rotterdam for a good 
laboratory.

 “And the great thing about Rotterdam is the 
no-nonsense mindset”, Mr Schellekens says. 
“Not just entrepreneurs, either; the munici-
pal staff working for the city of Rotterdam 
have the same mindset. They think along 
with us; they support us; they are approach-
able, and they take swift action. I have had 
worse experiences with that in other cities. 
Businesses also communicate well with 
each other. All the parties share a common 
goal, so they see each other more as part-
ners than as competitors.”
 
Of course there is still room for improve-
ment, as Mr Schellekens knows. The city 
of Leiden is very good at communication 
and branding for its bioscience park, for in-
stance. “As far as that goes, the Rotterdam 
life sciences sector could generate more vis-
ibility for the potential opportunities in the 
city.”

LabHotel: 
for everyone 
who 
needs a 
laboratory

LABHOTELINNOVATION

— Looking for temporary lab space? Since last year, the Rotterdam Science Tower 
has housed the LabHotel. Not only does the LabHotel offers laboratory space, it 
also provides all the associated facilities.

— With the introduction of BioBam-
Boosters, Rotterdam-based Transmare 
Compounding has headed in a new  
direction, setting its sights on the bio-
based economy. BioBamBoosters looks 
for products that offer high added  
value and low CO2 emissions, focusing 
on bamboo-reinforced components and 
biopolymers and semi-manufactured 
products derived from those materials.

Transmare Compounding specializes in de-
veloping, producing and distributing com-
pounds and master batches (mixed variants 
on synthetics and fillers) and polyolefins, 
which are made from fossil-based sources. 
The emphasis is increasingly on biopoly-
mers and polyolefins reinforced with natu-
ral fibres. Transmare Compounding previ-

ously focused primarily on the production 
of ‘standard’ compounds and master batch-
es, trading in a wide range of chemicals. 

Peter Wolf is CEO of the Transmare Group, 
which includes Transmare Trade, Trans-
mare Compounding and EnergyTransform-
ers. Mr Wolf worked his way up through 
various jobs in the logistics sector and the 
chemicals industry.

“BioBamBoosters targets two earning mod-
els: wage-based work for third parties and 
production under our own brand, specifi-
cally for bio-based products”, Mr Wolf ex-
plains. “BioBamBoosters focuses on the de-
velopment of a specific bamboo fibre. The 
bamboo is produced by our own facilities in 
Vietnam and China. At our Roermond site, 
these fibres are compounded with various 
polymers.”

To facilitate application of these bamboo fi-
bres, Transmare Compounding has entered 
into a partnership with Saudi multinational 
firm SABIC for the production and further 
development of the bamboo-based com-
pound in the automotive industry. Mr Wolf: 
“We are continuing to work on improving 
the quality and special properties of the 
material. The automotive sector demands 
high-quality, lightweight materials. The 
bamboo fibre developed by BioBamBoost-

ers has excellent properties as a filler. The 
lower weight and reduced use of fossil fuels 
yield significant environmental advantages 
for the customer and for the various links in 
the production chain.”

Transmare Compounding is focusing on 
consolidation and solidification of its cur-
rent compounding products, naturally sup-
plemented by new markets and projects 
that make a positive contribution to the 
firm’s operating result, Mr Wolf states. “We 
are looking for growth markets for prod-
ucts that offer more added value, like bam-
boo biopolymers and polyolefins that are 
eco-friendly. To pursue that goal, we want 
to engage in strategic partnerships with cus-
tomers and suppliers who will help us build 
a strong position in the bio-based industry.”

Besides its partnership with SABIC, Trans-
mare also has a partnership with BASF for 
the production of a master batch in which 
Joncryl, a synthetic substances developed 
by Transmare, is combined with various 
types of recyclable plastic. Transmare will 
also be targeting the raw materials market 
for 3D printers and the materials they use 
in the printing process: filaments and gran-
ulates. The bio-based products made by 
Transmare Compounding will be launched 
in this growth market in early 2015 under the 
DtD3 brand. 

Transmare 
sets its sights 
on the bio-based 
economy

CLEANTECH TRANSMARE
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The main objective of the 
Commercial Office of Peru, 
according to managing director 
Erick Garcia, is to improve 
trade relations between the 
Netherlands and Peru. “We 
have three main tasks to 
achieve that goal”, he explains. 
“Growth in exports from Peru 
to the Netherlands, growth in 
tourism to Peru, and promotion 
of investments in Peru by Dutch 
companies.”

Over eight hundred million 
dollars in goods are exported 
from Peru to the Netherlands 
every year. Over half of those 
goods involve fresh produce, 
such as asparagus, avocados, 
blueberries, mangoes and 
grapes. We try to establish 
contact with Dutch companies 
such as large retailers.”

The Commercial Office also 
invests a great deal of attention 
on specific niches, such as 
organics and value added 
products. Mr Garcia goes on: “We 
also have frequent contact with 
the Dutch government regarding 
laws and regulations governing 
imports of an abroad portfolio. 
We then share that information 
with exporters in Peru. We will 
also be organising workshops  
and seminars in collaboration 
with universities and institutions 
in the Netherlands.”

But Peru has more to offer.  
“We believe the Peruvian 
proposal is quit competitive in 
chemical, metallurgical, textile, 
and other sectors. Our job is to 
show why you should prefer our 
offer." 

As far as tourism goes, Mr Garcia 
notes that Machu Picchu, the 
ancient Incan city, is the best-
known attraction. “But there is  

so much more in Peru, like cruises 
on the Amazon and jungle tours”, 
he adds. “We offer great service 
and variety of options, ranging 
from budget to 5-star deluxe 
accommodations.”

Garcia notes that Peru has quite a 
few energy projects that could be 
interesting to Dutch companies. 
“I hope to link Dutch companies 
with experience in renewable 
energy to projects in Peru.” 

Nearly half all imports and 
exports in Europe go through 
Rotterdam. “We see Rotterdam  
as the European logistics hub",  
Erick Garcia states. “But 
Rotterdam is also the business 
and commercial centre of the 
Netherlands.

"Rotterdam is also a city that 
offers every conceivable facility. 
The city is easily accessible, 
since it has a good traffic 
infrastructure. The city is also 
very clean.”

Garcia also reveals that, if 
business goes well, they will 
consider opening their own 
Peruvian distribution centre  
in Rotterdam or the immediate 
surroundings. “We have had 
excellent contact with Rotterdam 
Partners. The presence of 
Rotterdam Partners is a reason 
for us to stay in Rotterdam. We 
have someone here to help us.”

Trade mission to Chile

�   The Netherlands has been China’s second-
biggest trading partner in Europe for a decade 
now. Figures released in December 2013 by 
Statistics Netherlands show that the country is 
the most important large growth market for  
Dutch exports. A Rotterdam trade mission will  
be visiting China from 9-15 November.

The delegation will be led by Rotterdam council 
member Maarten Struijvenberg (Alderman for the 
Economy) and Fred van Beuningen, managing 
director of Rotterdam Partners. The programme 
includes visits to the cities of Chengdu, Chongqing 
and Hong Kong. The trade mission targets 
companies and suppliers from the logistics,  
clean tech, medical & health, agriofood and 
horticulture sectors. Businesses from other  
sectors are welcome to join.

Chengdu is the capital city of the province of 
Szechuan and has a population of about 4.2 million. 
Chongqing is a city-province on the Yangtzé River. 
The city itself has about eight million inhabitants, 
but the urban agglomeration is one of the biggest in 
the world, with a population of more than 30 million.

Both Chengdu and Chongqing achieved economic 
growth of nearly fifteen per cent in 2013, in part 
due to the ‘Go West’ policy pursued by the Chinese 
government, moving toward the west of China. 
Urbanization and the surge in the middle class have 

led to an unparalleled dynamic. Several Chinese 
companies from these growth regions are already 
established in Rotterdam.

The Netherlands opened a new consulate in 
Chongqing this year. In 2012, the Rotterdam 
Commercial Representative Office opened its own 
branch there to support businesses on location.

Hong Kong still plays a key role in doing business 
with China, acting as a logistical hub, financial 
centre and risk manager. All the services needed 
to achieve success in China are available in Hong 
Kong.

By taking part in the trade mission, you will have the 
opportunity to make contact with relevant players in 
the sectors covered by the mission.  
A matchmaking programme will also be offered, in 
which appointments will be arranged with potential 
Chinese business partners.

 
More information 
Qin Yao  
q.yao@rotterdampartners.nl 
+31 10 7900106

COLOPHON

TO ENHANCE THE 
COMMERCIAL
RELATIONSHIP 
BETWEEN THE 
NETHERLANDS AND 
PERU

Commercial Office  
of Peru looking for 
export, tourism and 
investments

TRADE TRADE

�  The Netherlands, and specifically Rotterdam as 
the gateway to Europe, is a key trading partner for 
Chile. Conversely, Chile shows strong and stable 
economic growth averaging five per cent annually, 
offering excellent opportunities to do business.

Ahmed Aboutaleb, mayor of Rotterdam, will be 
leading a Dutch trade mission to Chile at the end of 
this year. The initiative is organized by Rotterdam 
Partners and the Netherlands Centre for Trade 
Promotion. This formula for cooperation has proven 
successful on previous visits to such countries as 
Panama, Morocco and Azerbaijan. 

The strong, stable economic growth in Chile, the 
recent re-election of President Michelle Bachalet 
(she previously led the country from 2006-2010) 
and Chile’s high ranking on the international Doing 
Business Index – Chile is the top-ranking South 
American country on the list – are all reasons to 
organize a trade mission to Chile. 

The Netherlands imported 1.5 billion euros worth of 
Chilean products in 2013: minerals (mainly copper), 
fruit (grapes, apples) and nuts. Dutch companies 
exported goods to Chile last year worth 500 million 
euros, primarily machinery, electrical devices, 
chemicals and pharmaceutical products. 

Promoter 
As a promoter of the Rotterdam economy,  
Rotterdam partners is not only responsible for 
attracting new, international businesses and 
maintaining contacts with current investors,  

but also for promoting trade. Companies from the 
greater Rotterdam area that want to explore new 
foreign markets or export their knowledge and 
goods can also rely on advice from Rotterdam 
Partners. Taking part in and organizing trade 
missions are also part of Rotterdam Partners’ 
activities.

The trade mission to Chile will take place from 30 
November through 4 December. During the trade 
mission, Rotterdam will naturally be showcased as 
an appealing location for businesses to establish 
operations. A representative from Rotterdam 
Partners will organize an investment seminar in 
Chile for interested companies, focusing specifically 
on the agrofood and maritime sectors.

Participation in this ‘Rotterdam’ trade mission 
offers opportunities for making contact with 
relevant players in these sectors. Participants can 
also accompany Mayor Aboutaleb on some visits 
as part of the collective programme. The mission 
naturally also includes a matchmaking programme. 
Appointments with potential Chilean business 
partners can also be arranged upon request.

More information 
Mieke Flierhuis 
mflierhuis@nchnl.nl | +31 70 3441504 
René Hanssens  
r.hanssens@rotterdampartners.nl 
+31 10 7900140

Rotterdam-initiated trade 
mission to China
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�  Since this summer, the Commercial Office of Peru  
has been established in Rotterdam. Peru has a population  
of nearly thirty million and one of the fastest-growing  
economies in South America. 


